Associazione
Itallana
. 1869

mmnesmm Editori

The Italian and European
Book Market

Ricardo Franco Levi

President of the Italian Publishers Association
President Federation of European Publishers

27.01.2023
Scuola per Librai Umberto e Elisabetta Mauri




The European book:
world leadership
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The European publishing market is worth €35 billion: 59% of the global market.
6 of the 10 major international publishing groups are European

Position  Publisher (group or division) Country Revenues (€M)
1 RELX Group (Reed Elsevier) UK/Netherlands/USA €5,053
2 Thomson Reuters USA €4,849
3 Bertelsmann Germany €4,313
4 Pearson UK €4,089
5 Wolters Kluwer Holland €3,632
6 Hachette Livre France €2,598
7 HarperCollins USA €1,754
8 Wiley USA €1,716
9 Springer Nature Germany €1,700
10 Phoenix Publishing and Media Company China €1,608
AlE EE%EZ Source: Global 50 Publishing Ranking 2022 by Ruediger Wischenbart Content and Consulting, w ww.wischenbart.conyranking 3


https://www.wischenbart.com/ranking
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Italian publishing ranks sixth in the world and fourth in Europe

Value in billions of euros at cover price of the entire publishing sectorin 2021: trade, educational, professional, digital. Excluding export

29,3

USA

14,3

China

3,4 2,6

Germany UK France Italy Spain

The French and UK figure refers to the net turnover recorded in the financial statements bythe publishers.
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How the trade market fared in 2022
In some European countries: initial insights

Trade market value excluding e-books and audio books. Percentage change compared to 2021

Spain +5.5% Norway -2.1%

Netherlands +4 59 Germany -2.1%

Austria +0.9% | | Italy -2.3%

Switzerland -2.0%* | | France -4.0%
*Decrease interms of copies. ~
AE =g Source: AIE Research Office fromvarious sources



The book sector is Italy’s leading cultural industry

Figures in billions of euros on a like-for-like basis. Values of public expenditure on product purchases (excluding advertising, public subsidies etc.) in 2021

Trade publishing, educational and academic 3 429
. .~ {1 |
professional books :

Pay TV (subscription) NI 2 041
Video games (apps, console software, PC) I 1 S00
Free-to-air TV (licence fee) I | 715
Periodical publishing = | 448
Newspaper publishing I 0 367
Music: digital and physical media 1l 0,332
Cinema (box office) 1 0,186
Home entertainment HHl 0,176
Theatre (expenditure at the box office) 1 0,132
Concerts (expenditure at the box office) W 0,113
Shows and exhibitions B 0,067
Print annuals 10,043
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How the trade market fared
In Italy in 2022
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Decline compared to 2021, but compared to 2019 the market is still growing

Value of the trade market in billions of euros at cover price and percentage changes comparedto previous years

-2.3%

compared to 2021
(€41 million less spent)

1.671

billion In
2022

+13.1%

compared to 2019
(€193 million more spent)

Value at cover price of the trade market in the 52 weeks of 2022.
This refers to the sales of print books in physical bookshops, online and through major retail chains.
Educational publishing is excluded.
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Purchased copies show a similar trend

Values of the trade market in millions of copies and percentage changes comparedto previous years

-2.4%

compared to 2021
(2.7 million fewer copies bought)

112.6

million In
2022

+13.3%

compared to 2019
(13.2 million more copies bought)

Copies sold on the trade market inthe 52 weeks of 2022.
This refers to the sales of print books in physical bookshops, online and through major retail chains.
Educational publishing is excluded.
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The cover price of the sold is identical to that of 2021,
but slightly down on 2019

Values in euros and percentage changes compared to previous years

0.0%
compared to 2021
(€14.84)

-0.9%

compared to 2019
(€14.97)

€14.84

2022 price

Average cover price of sold book. Price promotions by sales
channels or publishers are not taken into account
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The number of books published, although lower than the previous year,

* . )
Provisional figure

exceeds 2019 levels

Number of new print titles published and % changes compared to previous years

-10.5%
compared to 2021
(85,551)

+3.8%

76,575
new releases published compared to 2019
in 2022* (73,745)

Source: [E Informazioni Editoriali
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On the other hand, the number of e-books published is down

Number of new e-books published and percentage changes comparedto previous years

-28.6%
compared to 2021
(49,313)
35,200 -217.8%
new releases published compared to 2019
in 2022* (48,763)

* . )
Provisional figure
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. Print books

. e-books

. Audiobooks

Printed and digital books: value trends in 2019, 2021 and 2022

Values in millions of euros and % increase over the previous year

Total: 1,821
Total: 1,775

Total: 1,567

2019 2021 2022 compared to 2021
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The trend in 2022 was much more erratic than in 2021,

250 : : : 250
but still above 2019 and with the usual peak at Christmas
230 Monthly sales value in millions of euros at cover price /) 239
210
190
170
150
130
124
110 105
90
70
P1 P2 P3 P4 P5 P6 P7 P8 PO P10 P11 P12 P13
- =2019 2021 ==2022
The calendar year is divided into periods (P) of four weeks each
AIE E%E:ﬁ;aze Source: AIE Research Office based on Nielsen BookScan data 14



A structural growth of the market for trade, print and digital,
that comes from afar (+323 million, +22% compared to 2011)

Values in millions of euro and in %

1,567
1,452 1,464 1.445

i 130 1305 ®=m BB B [
I I 1,242

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
( J

Excluding Amazon data

. Print books . e-books Audiobooks (from 2019)
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Physical bookshops grow, but not so much as to compensate
for lower purchases in online and major retail chain channels

Sales value at cover price in millions of euros

951,7
876,0 889,0
+16% @ *1%
752,2
/39,9 705,2
17%
633,0 pelas
440,2
.2022
.2021
2020
2019 952 86,8 85,1 76,9
Onlinebookshops Physical bookshops Major retail chains
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. Online bookshops

. Physical bookshops

. Major retail chains

Physical bookshops recover in terms of market share,
but are nowhere near the importance they had in 2019

Market share as a percentage based on sales at cover price

2019 2020 2021 2022

4,6%

Source: AIE Research Office re-worked report fromvarious sources
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Fictionand comics grow in 2022, non-fiction falls

Value market shares by genre and percentage trend

A% 2022/°21 2021 2022

8,6% \
Comics

-1.8%

Foreign I 7 0%

fiction

Italian B o

fiction

Manuals 2 0,8%
Childrenand
YA -3, 7%

General non-

fiction 8,69 [

Professional

non-iction -12,3%

M Italian fiction M Foreignfiction ©© Comics
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Children and YA B General non-fiction ™ Professional non-fiction

Manuals

Source: AIE Research Office based on Nielsen BookScan data (excluding major retail chains)
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Compared to 2019, all genres have grown: especially fiction

Value market shares by genre and percentage trend

A% 2022/°’19 A
Comics 111,3% +14.9%
Foreign fiction B 05,9%
Manuals 20,3%
[talian fiction
Bl 143%
Children and
YA 13,8%
General non-
fiction B 7.1%
Professional

non-fiction -7 9% !

M Italian fiction M Foreignfiction " Comics ' Children and YA B General non-fiction & Professional non-fiction =~ Manuals
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AIE Italiana Source: AIE Research Office based on Nielsen BookScan data (excluding major retail chains)
e Editori Y



The trend of macro-genres: the Christmas effect, the start of
university lessons, books for the holidays, reading after school ends

Sales trend of the cover price in the various periods of the year; values in millions of euros

100
100

80

Non-fiction and 60
manuals

Fiction 40

(Italian and foreign)

20
Comics
8 7 8 8 8 8 8 8 7 Z 8 9
First 4 Weeks Weeks Weeks Weeks Weeks Weeks Weeks Weeks Weeks Weeks Weeks Weeks
weeks 5-8 9-12 13-16 17-20 21-24 25-28 29-32 33-36 37-40 41-44 45-48 49-52
Associazione . .
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The Top 10 of 2022: Italian and foreign authors, back catalogue,
but no Christmas bestseller

" ERIN DOOM

“FABBRIC \\1’
O1 [ACRINIE

Fabbricante di Lacrime,
E. Doom, Magazzini Salani
(May 2021)

Madelme
Miller

La canzone di Achllle

La canzone di Achille,
M. Miller, Marsilio
(January 2019)

1l caso Alaska Sanders

Il caso Alaska Sanders,
J. Dicker, La nave di Teseo
(May 2022)

Antonio Manzini

Le ossa parlano

;

Sellerio editore Palermo

Le ossa parlano,
A. Manzini, Sellerio
(January 2022)

siamonol
ADIRE BASTA

cmiﬁé’sﬂ .
HOQVER

AUTRICE BESTSELLER DEL NEW YORK TIMES
Spering & Kupler

It Ends with Us. Siamo noi a

dire basta,
C. Hoover, Sperling & Kupfer
(March 2022)

ALDO
CAZZULLO

PERCHE DOVREMMD
VERGOGNARCH

DEL FASCISMO

Mussoliniil capobanda. Perché

dovremmo vergognarci del fascismo,

A. Cazzullo, Mondadori
September 2022)

Isabel

'A]lende

Vloleta

Violeta,
I. Allende, Feltrinelli
(February 2022)

MATTEO BUSSO

IL ROSMARINO
.NON CAPISCE
LINVERNO

Il rosmarino non
capisce linverno,

M. Bussola, Einaudi
(June 2022)

GIANRICO
CAROFIGLIO
. RANCORE __

Rancore,
G. Carofiglio, Einaudi
(March 2022)

s, = <

Toshikazu Kawaguchi

FINCHE IL CAFFE
E CALDO

Bta ok st pev emnce ek

Finché il caffe e caldo,
T. Kawaguchi, Garzanti
(March 2020)
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The genres that Italians purchased the most in 2022

Number of copies purchased and percentage increase compared to 2021

Manuals for the home

Iltalian romance novels

Italian chick lit

Comics for children 10-
13 years

Quizzes for free time

Foreign romance
novels

Tourist guides

Biographies: royal
families

2021

(Millions of copies)

0,03

0,4

0,1

0,4

0,1

1,4

0,9

0,1

2022

(Millions of copies)

Bo:1

I

o

N 0.7

o
I - 0
I :

Bo:

Additional copies purchasedin 2022
comparedto 2021 (millions of copies and %)

Bo.1 (+247%)

I 05 (+194%)

Bl 03 (+184%)
B 0.3 (+64%)

Bo1 (+61%)
I 0.7 (+49%)
B 0.4 (+48%)

| 0,03 (+37%)
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More from the back catalogue and fewer bestsellers.

The Top 100 in 2022 account for less than 10%

Cumulative value of sales by value and by copies as a percentage

Value Copies

Top 100 titles
(2022)

2021:8.1% 2021:7.3%
2019:7.8% 2019:7.1%

iazione

Source: AIE Research Office based on Nielsen BookScan data
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Copies of the top 100 best-selling titles were (almost) always lower

P1

In all periods of 2022 than in 2021

Difference inthe number of copies sold between 2022 and 2021

P8 P9

The calendar year is divided into periods (P) of four weeks each
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The market grows with new releases but even more with the catalogue

Composition of the sales value divided into new releases in the reference year
and those published in previous years (back catalogue)

1,624 M 1,594 M

1,393 M 1,387 M

+18%
(compared to 2019)

+8%
(compared to 2019)

. Back catalogue

New releases published
during the year

2019 2020 2021 2022
Associazione
AIE Italiana Source: AIE Research Office based on Nielsen BookScan data. Excluding major retail chains 25
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2023: what awaits us?

Italian publishing is holding on and consolidating itself compared to before the pandemic, but
faces new challenges

Impact of inflation and high cost of living on ltalians’ spending

At the industry level, rising costs, paper and energy, drastically reduce margins and put
particularly fragile operators such as independent bookshops and small publishers at risk

The overall market trend is increasingly dependent on the decisions taken by the largest player in
the retail sector

New book law under consideration by the government and parliament

Impact of piracy, especially on non-fiction and trade publishing




Do you want to download this presentation?

You can find it on the Studies and Research page, the section of the AIE website
dedicated to the analyses and surveys carried out by the Association.

o State of the Publishing Industry Report
2022

— ©® Market data always updated

e Surveys and presentations, including
unpublished ones

@ Video presentations

® Publications

aie.it/studiericerche
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Thanks for your attention
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Thinking of you, Achille





